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Did You Know.....
American Daily Drive Time
3.4 million Americans spend more 
than 90 minutes each way getting to 
and from work. 

Source: www.daily-journal.com 

Notable Quote:
“I believe the evidence is powerful 
that, as incredible as it may seem, 
U.S. consumers are going to start 
living within their means again. 
Brace yourself.”

~ Fortune Senior 
Editor-At-Large 
Geoff Colvin, who 
has declared 
that the “Buying 
Binge” is over. 
Source: 
www.cnnmoney.com 

Technology Trend:
Property Info Via Text

As the popularity of text messaging 
continues to grow, we’re seeing more 
ways that entrepreneurs are monetiz-
ing it. Take HouseFront, a US start-
up that’s currently in beta, that greatly 
simplifies the process of shopping for 
a new home. Drive by a house and 
text in its address to 46873 (spells 
‘house’ on a phone’s keypad). A mo-
ment later, the complete scoop on the 
property is returned by SMS, from its 
estimated worth to the number of bed-
rooms and baths. Users can also post 
comments about the homes for others 
to see, as can a home’s owner. And 
consumers who are seriously search-
ing for a new home can save each ad-
dress on the website for later review. 

While HouseFront was created to fill 
a practical need, some visitors have 
come up with a more entertaining use 
for the site: texting in celebrity ad-
dresses. Posted on HouseFront’s blog 
are direct links to the homes of Paris 
Hilton, Bill Gates and Jennifer Annis-
ton, to name a few. That’s bound to 
generate some buzz for the start-up. 
But to succeed long term, HouseFront 
and any similar services may need to 
assure users right up front that they 
won’t be harassed by realtors every 
time they text in the address of a home 
that interests them. I guess we’ll just 
have to wait and see.....

Source: www.housefront.com

Social Trend:
Play Dates for Grown-Ups?
When it comes to meeting new peo-
ple, children tend to have the right 
idea: just start playing, and everything 
will be fine. Turns out that premise can 
work with grownups too.
Launched two years ago, Play Date 
Atlanta has created an alternative 
to the typical club scene by offering 
Atlanta-area singles and couples a 
chance to meet one another in a casual 
atmosphere focused on playing 
games. No high pressure, no awk-
ward introductions; rather, participants 
in the monthly events just roll up their 
sleeves and enter into a little friendly 
competition. The games available 
span the spectrum from Monopoly 
and Yahtzee to Hungry Hungry Hip-
pos and Musical Chairs. The setting 
is a function room in a local Crowne 
Plaza hotel, and food and drinks com-
plete the picture. Participants pay a 
$10 entrance fee, which includes free 
parking. 

Time to start facilitating grown-up play 
dates in your own neck of the woods? 
Let the games begin! 

Source: www.playdateatl.com
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Freebie of the Week: HOME-IMPROVEMENT HELP
To save money on a home renovation proj-
ect, it’s a no-brainer to do the work yourself. 
Get the skills necessary through free work-
shops at your local hardware store. 

For example, Home Depot provides free 
hands-on clinics on topics such as install-
ing flooring, tiling a backsplash and install-
ing a wireless home network. You can also 
find handy video how-tos at HomeDepot.
com, Lowes.com and ThisOldHouse.com.

http: www.kiplinger.com


