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Innovative Idea: Keeping Kids Safe..... (and adults too!)
Keeping track of little ones at home or school is hard enough, but a child wander-
ing off at a crowded event or unfamiliar place can be a parent’s worst nightmare—
especially for kids who are too young to remember their parents’ phone numbers. 
Tottoos offers an innovative solution for keeping clearly printed emergency 
information literally on hand for children: temporary tattoos. 

Custom-made with high-quality, FDA-approved materials, Tottoos feature person-
alized text, such as “If I am lost, please call” or the name of a school or other orga-
nization, plus an emergency contact phone number. They last 12 hours or longer 
(even up to a couple of days) if applied properly to clean, dry skin. Basic packages 
begin at $14.95 for 15 decals, and the tattoos can be purchased in bulk quantities 
for schools or other groups. Special Tottoos are also available to display important 
medical information, such as allergies or chronic conditions and what to do in case 
of emergency, making them useful for adults who might encounter dangerous situ-
ations while hiking, biking or enjoying other outdoor adventures. 

Source: www.tottoos.com 

Need Help Relocating?
Try This Smooth Mooove

Seniors are among those most likely to 
move, as they downsize or head off to 
sunny retirement digs. Yet moves can 
be especially hard on them, with heavy 
lifting and countless details to deal with, 
from emptying an attic to reconnecting 
an entertainment system. 

Smooth Mooove, a company based 
in Stone Mountain, Georgia, offers a 
lengthy menu of services within three 
basic moving plans. Services range 
from cleaning up vacated homes once 
all household items have been loaded 
on a truck, to hanging drapes and shop-
ping for new items for a client’s new 
home. Although any move is costly,
company founder Adrienne Simpson 
says Smooth Mooove can actually save 
time and money. Since family members 
often have to take time from work to 
help a parent move, the company isn’t 
just marketing its program to seniors, 
but also to corporate clients, as an 
employee benefit for children of aging 
boomers.

In the end, the 
success or fail-
ure of moving 
companies for 
s e n i o r s — a s 
with any high-
touch service 
enterprise—will 
hinge on how 

well they manage the details. And, 
equally important, on the respect, con-
sideration and care given to their clients 
in the process. 

Source: www.wemoveseniors.com
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Freebie of the Week: FREE BUDGETING
Looking for help keeping tabs on your budget? You don’t 
have to shell out for Quicken or Microsoft Money software. 
Track your spending instead through the free service at 
Wesabe.com. You enter your accounts to organize your 
spending into different categories on one convenient site.

Wesabe will also help you pinpoint areas where you could improve, and lets 
you get feedback from other Wesabe users, all while protecting your pass-
words, identity and other sensitive information.

http: www.kiplinger.com

Fast Fact:
Holiday Shopping Plans
Though shoppers still plan to spend 
more on the holidays this year than 
last, consumers say their spending will 
be a bit restrained this holiday season. 
According to NRF’s 2007 Holiday Con-
sumer Intentions and Actions Survey, 
U.S. consumers plan to spend an aver-
age of $816.69 on holiday-related shop-
ping. In addition, these shoppers will 
spend an additional $106.67 on special 
“non-gift” purchases by taking advan-
tage of special promotions and dis-
counts to treat themselves. This brings 
total planned holiday-related spending 
to an average of $923.36.

Source: www.nrf.com


